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DEPARTMENT OF TOURISM
STRATEGIC OVERVIEW



VISION

Responsibly lead the tourism industry and 
position the Cayman Islands as the warm 

weather destination of choice. 



MISSION

Attract and retain visitation to the Cayman 
Islands by developing and implementing 

sustainable policies and initiatives in 
collaboration with all stakeholders for the 

benefit of our people. 



2019 MACRO TOURISM PRIORITIES

Global Brand Transition and Comms

Deeper Industry Partnerships

National Tourism Plan Execution 

Aviation Strategy

Business Intelligence and Reporting 

Europe & China

Governance & Compliance



Deeper Understanding 
of Tourism Impact

• NATIONAL REPORTING MECHANISM

• Need for true measurement of the 
economic impact of tourism. 

• Measuring the impacts of tourism and 
what it truly means to our economy. 

• Solutions to be Explored:

• Tourism Satellite Accounts 

• More Research Reports 
available to Tourism 
partners

• Expansion of Cayman 
Islands Business 
Intelligence Website Report



The Cayman Islands 
Lifestyle Brand 

• Its true to who we are – Cayman is 
an emotive choice

• Attract the most valuable traveler

• Quality vs quantity

• Flatten Seasonality

• Lifestyle brands weather 
uncertainty



Creating our Lifestyle 
Brand

• Boutique style hotels with emphasis 
personalisation

• Curating experiences through 
Airbnb for the persons looking for 
off the beaten path. 

• Wellness is at the centre of the 
heart for the Cayman Islands 
traveler. 



HOW IS TOURISM DOING?



CAYMAN ISLANDS 
TOURISM PERFORMANCE

2018







CAYMAN ISLANDS 
TOURISM PERFORMANCE

January – July 2019







DESTINATION ACCOLADES
2019



• April 2019

• Best Airline in the Caribbean, Cayman 
Airways

• Best Specialty & Leisure



April 2019 - # 1 The Cayman
Islands are as sophisticated,
well-developed and easy-to-
explore a destination as there is
in the Caribbean right now —
and that’s why it’s gotten the
number one slot for 2019.



SEVEN MILE BEACH WINS 2019 TRIPADVISOR TRAVELERS’ 
CHOICE 

AWARD FOR BEACHES

• Ranks #4 best beach in the Caribbean

• Grand Cayman, 26 February Month, 2019 – Seven Mile
Beach has been recognized as #4 winner in the 2019
TripAdvisor Travelers’ Choice® awards for Beaches.
TripAdvisor has recognized 352 beaches around the world
and winners were determined based on the quantity and
quality of traveler reviews and ratings for beaches on
TripAdvisor, gathered over a 12-month period.



TAKING CAYMAN BEYOND THE BEACH



Spreading 
the Impact 
of Tourism

The primary objectives for the Eastern districts and the Sister Islands 
within the National Tourism Plan are: 

• To sustainably grow visitor numbers 

• Improve awareness, Caymanian Entrepreneurial  participation 
and Job Creation

District Hotel Apartment Guest House Total

West Bay 300 835 97 1,232

North Side 0 266 418 684

George Town 1,986 1,618 189 3,793

East End 300 272 97 669

Bodden Town 0 86 100 186

Cayman Brac 52 59 114 225

Little Cayman 78 43 41 162

Total 2,716 3,179 1,056 6,951



How does Airbnb fit into this picture?



#3 Top 
Caribbean 

Destinations 
for 2019, 

according to 
Air Bnb.

• 100% increase in bookings over last year.

• www.usatoday.com







The Department of Tourism (DoT) acts as a 
collection agency of:   

Tourism Accommodation, Timeshare Taxes & Hotel License for the Cayman Islands 
Government. The revenue collected does not belong to the department neither is it 
used to offset departmental expenditure. 

Tourist Accommodation Taxes (TAT) account for 97% of total revenue collected by 
DoT while Timeshare Taxes (TST) account for 2% for the period 1 January 2018 to 31 
December 2018. The remaining 1% is for Hotel License Fees Collected



TOURIST ACCOMODATION TAX COLLECTION 
2017 vs 2018 (Calendar Year)

24,571,482.00 

32,582,889.00 

2017 2018



TOURIST ACCOMMODATION TAX 2018
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TOURIST ACCOMMODATION TAX
2017 vs 2018 (Calendar)
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2,633,010 
2,825,177 

3,504,903 

2,756,245 

1,527,563 
1,822,336 

2,179,611 

1,469,369 

633,190 
864,310 

1,846,125 

3,553,803 

3,912,701 
3,715,438 

5,026,727 

3,241,050 

2,179,084 
2,371,694 

2,517,951 

1,813,624 

632,121 
882,400 

2,180,870 

4,109,230 

2017 2018



TIMESHARE COLLECTIONS- 5YRS (Calendar)
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TIMESHARE COLLECTIONS
2017 vs 2018 (Calendar)
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HOTEL LICENCE COLLECTIONS 
2017 vs 2018(Calendar)
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Reinvesting into our tourism industry 

SCHOOL OF 
HOSPITALITY STUDIES

MINISTRY OF TOURISM 
SCHOLARSHIP 

PROGRAM 

PRIDE TRAINING PRODUCT 
ENHANCEMENTS

STRATEGIC PLANNING 
AND TOURISM 
MANAGEMENT

DESTINATION 
MARKETING 

HOTEL INSPECTION 
AND LICENSING 



THANK YOU


