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PEOPLE, PURPOSE & PASSION: The Pathway to Success







VISION

Responsibly lead the tourism industry and position the
Cayman Islands as the warm weather destination of
choice.

CAYMAN
ISLANDS



MISSION

Attract and retain visitation to the
Cayman Islands by developing and implementing
sustainable policies and initiatives in collaboration with
all stakeholders for the benefit of our people.
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TOURISM PERFORMANCE DATA
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WORLD'S TOP TOURISM SPENDERS

INTERNATIONAL TOURISM EXPENDITURE 2016
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1 24 US$ bilion (+8%)
81 USS$ billion (+5%)
54 USS$ bilion (+14%)

40 USS$ billion (+3%)
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2018 Caribbean Outlook

Projected stayover arrivals
performance for 2018 is

2% to 3% GROWTH.
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CAYMAN ISLANDS PERFORMANCE
JANUARY — AUGUST 2018

1,657,123

Total Arrivals, 20.5%
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Stayover Arrivals, 13.1%




Top performing countries in 2018
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Canada Jamaica
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Argentina Bermuda Ireland
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National Tourism Plan

e Consolidating Public feedback

* Undergoing feedback mapping
for inclusion in overall plan

* Next Step is to update and post
the final NTP this fall.
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Current Room Stock

Category GCM CYB LYB Total
Condos 2841 /0 40 2951
Villas 802 120 39 961
Hotels 2482 52 /8 2612
Total 6125 242 157 6524




TOURISM REVENUE

YTD (AUG18) BUDGET vs YTD (AUG18) ACTUALS

Budget Actuals Variance

Tourist
Accommodation
Charges (TAC) 19,871,894 24,778,269 sa.omMH
Timeshare
Ownership
Charges (TOC) 497,917 514,267 $16K M
Hotel Licenses 185,471 177,262 (8,209)

20,555,282 25,469,798 $4,914,516
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IPSOS AFFLUENT INTELLIGENCE

The Experts
on America’s

Most Influential
consumers

THE AUTHORITY ON
AFFLUENTS FOR
FORTY-ONE YEARS

Ipsos Affluent Intelligence is the

preeminent authority on affluent

‘ sumers, and our continuous
ffluent Survey ”E{és given us an

unfq&r‘allelecﬂ/iew into their attitudes,

) preferenc es and: behaviors.






The IAl survey has identified the
most influential consumers In
America. A group of affluent

Influencers we call
"Affluencers.”




Survey available from Cayman Islands Deparment of Tourism — Research
Team - research@caymanislands.ky
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Cayman and Cayman Airways had a major
cariBBEAN week presence in the Big Apple: June 3-9, 2018

IN NEW YORK CITY 2018

* Tuesday
o Cooking Demonstration at Bloomingdales' 59" Street (Flagship location) presenting the flavours with
Cayman with Chef Maureen Cubbon of BestLife Culinary
* Wednesday
o Director of Tourism moderated the Caribbean Marketing Conference “New Markets. New Products. New
Opportunities.”
o Sponsored CTO Council of Tourism Ministers and Commissioners Meeting
= Presentation by Honorable Deputy Premier Moses Kirkconnell and Paul Tibbetts (Cayman Airways,
Executive Vice President and Chief Financial Officer)
o Caribbean Students Colloquium “Students Taking Center Stage”
o CIDOT Annual Partner Appreciation Reception
* Thursday
o Media Marketplace
o Friday
o Rum and Rhythm Benefit “The Ultimate Caribbean Food and Rum Experience in NYC”

CAYMAN ,
ISLANDS

GRAND CAYMAN / CAYMAN BRAC / LITTLE CAYMAN
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CARIBBEAN WEEK

IN NEW YORK CITY 2018




OPEN FOR BUSINESS

BUSINESS IS AS BEAUTIFUL AS EVER
IN THE CAYMAN ISLANDS.

* Due to the widespread damage incurred
throughout the Caribbean due to Hurricanes
Harvey & Irma, DOT took a proactive and
deliberate approach to engage the trade.

* The goal was to be tactful, yet acknowledge
there was a void in the leisure and MICE

market due to the devastation. Consumers TAKE ADVANTAGE OF OUR SPECIAL GROUP INCENTIVES THIS FALL
still wanted to go on vacation and meeting L et o oo s e o ot g et g
Whether you're planning a last-minute meeting or event—or looking ahead—your clients
. will find a level of luxury, dedication and enjoyment known only to our shores. For information,
p I a n n e rS h a d d I S p | a C e d g ro u p S o call our New York sales office at 212-889-9009 or email us at mice@caymanislands.ky
Mpgput | M | pEumecscos | geafire | Do

 DOT used its existing print and digital plan to
launch an awareness and it used funds from
the incremental budget to buy a webinar on
Travel Agent Central to tactfully advise that
Cayman is open for business.







Fall in love with
Cayman's flavours.
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Fall in love with Cayman’s epic sunsets.
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SRAND CAYMAN dme e e R CAYMANKSND ?%lg% visitcaymanislands.com

ONLY 1 HOUR FROM MIAMI GRAND CAYMAN / CAYMAN BRAC / LITTLE CAYMAN.




Fall in love with Cayman’s stunning shades of blue.

; Grace Byers

.....



Fall in love with our tranquil beaches.

MRS
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Travel + Leisure Travel Advisory Board in Cayman

| ‘ \ | i KIMPTON SEAFIRE RESORT + SPA HIGHLIGHTS

TRAVEL ADVISORY BOARD THE RITZ-CARLTON GRAND CAYMAN HOSPITALITY

ISLANDS

CARIBBEAN SUMMIT // 2018
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AGENCY:
BRIGHT RED/TBWA

CLIENT:

CAYMAN ISLANDS DEPARTMENT OF TOURISM

PRODUCT:

S0IC 2018

%

FOOD CRITIC (cHICAGO/GENERIC)
CODE/RD-ID:

YGCMB8043680606H

LENGTH:

D::rafa STEREQ
H ..
FEBRUARY 28,2018 . MMASTER



STAUFFER FAMILY — INFLUENCER STRATEGY

CAYMAN
ISLANDS #
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== Kjds Culinary Capital Post Highlights

Photo

kcstauffer
The Ritz-Carlton, Grand Cayman

AWV

Liked by visitcaymanislands, bethk_321 and
162,557 others

kcstauffer They were chefs today at
@ritzcaritongrandcayman They baked banana bread,
pizza, made smoothie rank coconut water fresh
out of the coconut and when it was all done Finn said
“that was the most fun I've ever had in my life...even
with three year olds” &g #RCMemories
#RitzCarltonGrandC. an & aritonPartner
@visitcaymanislands #KidsCulinaryCapital

@ Q o . Send message (0]




za- Destination Post Highlights

< Photo 9

kestauffer
The Ritz-Carlton, Grand Cayman

Liked by visitcaymanislands and 209,113 others

kestauffer This view never gets old
@ritzcarltongrandcayman
@visitcaymanisiands

A Q B O e

Kestauffer eee
June29at711PM-Q

Made a little recap video of our trip to The Cayman Islands!! This was
literally the best family trip ever...and the only one we've ever take all as a
family that lasted more than a coupe days. Thank you Visit Cayman
Islands and The Ritz-Carlton Hotel Company for these amazing
memories!! #visitcaymanislands #ritzcarlton #rcmemories

THE CAYMAN ISLANDS
2018

@VISITCAYMANISLANDS

401 £ M . ofx

397K Views

o5 Like () comment ¢ Share &~
00 8.2k Most Relevant v
251 Shares

CAYMAN
ISLANDS #&
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za- Results Overview

With a passion for the destination, the family greatly exceeded their content deliverables by sharing
1 blog post and 115 social media posts to their 8.2 Million followers throughout the week!

Post Engagements: 1,082,013

Post Engagements: 60,505 ) ¥ Post Engagements: 441

Stories Views: 12,977,000 Video Views: 416,000 @

As a result of the content shared by the family, there were up to 16X more daily views

of the @VisitCaymanlslands Instagram profile.

CMAN 1Y
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* Winter 2018/19
e Air Canada
* Westlet

AVIATION

Increased capacity

Increased frequency

5 flights a week
3 flights a week







CULINARY GUIDE LAUNCH

e Launch event held at LCBO Summerhill
test kitchen

e Toronto’s largest liquor store in a
landmark building — former railway station

* Used event as a platform to drive home
Culinary Capital of the Caribbean
messaging

* Held a Cl themed cooking class and ,., III ‘l‘
mixology demo led by a Caymanian gl g2
chef/mixologist with a strong presence in &
the destination

H—"‘l




CULINARY GUIDE LAUNCH

From left to right: Ruth Nyles, PR Manager, Cayman

s Department of Tourismy; Oneisha Richards, Deputy
Director International Marketing and Promation, Cayman islands Department of Tourism; Executive Chef

pton Seafire Resort + Spa; Raymond Mathias, BDM - Canada, Cayman lstands

Massimo De Fran

Department of Tourism; Master Mixologist Charles Joly

Cayman Islands launches ‘Official Guide to the
Culinary Capital of the Caribbean’

Friday, May 18, 2018
Posted by Travelweek Group

TORONTO — The Cayman Islands Department of Tourism debuted its brand new
Culinary Guide with an intimate cooking and mixology demonstration at the LCBO
Summerhill this week in Toronto,

In celebration of the launch, Cayman culinary all-stars Chef Massimo De Francesa of
Kimpton Seafire Resort + Spa, and James Beard Award-winning Master Mixologist
Charles Joly prepared a menu of Caymanian dishes and cocktails representing the
destination’s world-class epicurean offerings.

“Foodies flock to the Cayman Islands and we wanted to give visitors a resource to help
navigate the Culinary Capital of the Caribbean with ease,” said Oneisha Richards,
Deputy Director International Marketing & Promotions for the Cayman Islands
Department of Tourism

“Canadian travel to the Cayman Islands continues to increase steadily and we hope that
the Cayman Culinary Guide will help visitors discover the plethora of offerings and help
create an even better vacation experience.”

Home » Destinations » A Taste of Cayman Comes to Toronto

A Taste of Cayman Comes to Toronto

May 18, 2018 No C

mments

From quaint fish shacks to champagne brunches and the Caribbean's only AAA Five Diamond

restaurant, the Cayman Islands — Grand Cayman, Cayman Brac and Little Cayman — has earned
the moniker as “The Culinary Capital of the Caribbean” and this week shared the experience with
travel trade personnel at the LCBO Summerhill Event Theatre in Toronto

Hosted by the Cayman Islands Department of Tourism, the event featured Executive Chef
Massimo De Francesca of the Seafire Resort + Spa and Master Mixologist Charles Joly for an
exclusive culinary demonstration and tasting. Dishes included Seven Mile Ahi, Blossom Snapper
and Coconut Delight, paired with matching cocktalls such as the Done Right Daiquin, Protagonist,
Sunset Smash #2 and Smoked Island Old Fashioned

Tourism officials also tied the experience around the launch of a new Cayman Islands Food
Guide, dedicated to Cayman cuisine and the destination’s 200-plus restaurants

Speaking with PressToday, Oneisha Richards, deputy director, International Marketing &
Promotions for the Cayman Istands Department of Tourism, said the Caymans offer a multitude of
“quality” culinary experiences from easy, casual to popular food trucks 1o AAA dining. And with

130 nationalities living in the Cayman Islands, she noted the influences are plentiful

Cayman Islands Culinary
Event Dazzles Canadian Media

IN & TOURISM | CAYMAN ISLAND! MENT OF TOURISM | JIM BYERS | MAY 16, 2018

AYMAN
islh\,\ DS

Raymond Mathias, Business Development Manager - Canada for Cayman Islands Tourism,
and Oneisha Richards, Deputy Director, International Marketing and Promotions, Cayman

Islands Tourism

We here at TravelPulse Canada try not to choose sides. | mean, there are a lot of
great destinations around the world, and they’re all entitled to brag a bit. It's
awfully difficult to say for certain that country X is better than country Y or that
this beach kicks sand in that beach's face.

That’s kind of the dilemma | found myself in last night at a Cayman Islands
Tourism event in Toronto. | sat down at my beautifully set table at the test
kitchen at the LCBO store at Yonge and Summerhill and spotted a small sign that
suggested that, for any photos or social media posts | put up, | use the hashtag
“CulinaryCapitalOfTheCaribbean.”

And that's where | swallowed hard.

CAYMAN
ISLANDS

GRAND CAYMAN / CAYMAN BRAC 7/ LITTLE CAYMAN
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" SALES & MARKETING ACTIVITY ™

New Consumer Shows



QUEBEC %!MAMN

* Increased marketing in Quebec e

e Distributed new 4-page French guide to both consumers [g&
and trade :

* Shows
* Travel & Vacation, Ottawa
* Westlet Vacations Travel Expos, Ottawa
e Air Canada Vacations Roadshow, Montreal

e Exhibit at Montreal International Travel Show
e Partner in AC Winter Sun campaign (including Quebec)
* French advertisement in WestJet Vacations 2018 brochure

* Hosted French media from Quebec in Grand Cayman  CAYMAN ;
ISLANDS #%
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INGREDIENTS

© 1 b sushi-grade yellowfin funa

® 6 shiso leaves, cut info very
fine chif
« Vs cup thinly sliced scallions,
white part only

« ¥ cup Ginger-Lime Vinaigrette
(rocpe o lollow]

* Coarse salt and gmund white

pepper, o faste

« 1 large seedless cucumber, unpeeled
and elongated ends trimmed off

* 18 croutons made from baguette
slices, cut on an extreme bias

The

TUNA TARTARE

with Shiso and Ginger Lime Vinaigrelte

1. Using a thin-bladed knife, slice
the tuna into Va-inch dice. Cover
and refrigerate until ready to use.
2. Just before serving, mix the
tuna, shiso leaves, scallions and
Ginger-Lime Vinaigrette. Season
to taste.

3. Place a ring mold in the centre
of alarge :h"ld dinner plate.
Using a channel tool, remove strips
of peel (about ¥ inch apart) down
the entire length of the cucumber

(working around the circumference).

Using a mandalin, then cut the
cucumber into paper thin slices.

With the ouside edge of the mold

as a guide, make a ring of

evropping cucumber slices,
Spoon the tuna tartare into

the mold, pressing it down lightly.

Stand 3 croutons into the top of

the tartare. Pile the dressed salad

into the centre of the croutons,

Carefully lift the rmg mold up

and o

5. Repeat to muke 6 servings in all

Gir Lime Vinai

* 3 tbsp fresh ginger juice

o ¥ t3p hot red pepper sauce

(such os Tabasco)

Cayman Cookoul brings star chels.
T\ 1ood personalities and foodies Lo
Grand Cayman every
recipes from the bea
thal are perieet for a springtime lunch.

\\e bring you

hiront food lest

o % cup plus 2 thsp of grapeseed

or canola ol

o 1 thsp shallots, finely minced

« 1 garlic clove, minced and mashed
to @ paste with a sprinkle of salt

+ Coarse salt and freshly ground
white pepper, fo taste

In @ medium bowl, whisk fogether
the lime juice, ginger juice and

hot pepper sauce. Gradually whisk
in the oil until the vinaigrette has
emulsified. Whisk in the shallc’s and
garlic. Season with salt and

Add additional lime juice or o o
bolance the dressing, if needed

COURTESY OF

BABY BEET SALAD
with Shaved Fennel,
Orange and French
Leta Cheese, Orange
Balsamic Dressing
Serves 8

* 2 medium red beets
* 2 medium yellow beets
« 8 baby candy cane beets
* 1 watermelon radish
* Y red onion, sliced into slivers
« 2 oranges, peeled and cul
info segments.
« Salt and ground block pepper
« Red Beet Purée |recipe fo follow)
* 8 oz French felo, cut info
Ye-inch dice

* Orange Balsamic Dressing
(recipe to foll

1. Cook all the beets separately
in salted water until tender. Peel,
then cut into large dice and set
aside. (Baby beets are halved).

2. Using a mandolin, thinly shave
the fennel and place in a bowl of
ice waler fo crisp. Using the same
mandolin, w.ml, slice the radish.

Ke separate 5o the
e
el
i) ool el
Sl
Purée on a plate. Arrange beets,
i Nxl, rcEo colct il
rodih shoss, Gornidh with iro
oo bl ks chioaea Sr o
il ke

over the salad.

INGREDIENTS

nuts an

alm

* 1 slice artisan
sourdough bread

« 2 thsp garlic-infused
extra virgin olive oil

* | tbsp vegon pesto
with organic pine

oo mp crumbled
* 210 3 quartered 2,

“Ard

WHAT A PAIRING!

If you' re looking for a great option on the wine list at
one of Emeril's restaurants, consider the Pinot Noir,
AldenAlli, from the Sonoma coast in Califoria
With notes of red apple skin, maraschino cherry
and cranberry, the wine pairs well with salmon

and poultry. It also comes highly recommended
by Emeril, as his wife of 17 years, Alden
Lovelace, started the vintage with her friend and
former business partner, Sonoma vintner Allison
Kosta

| am really proud of my wife; if’s a great
* says Emeril. “Our family has alw
en very serious about their wine!”

Red Beet Purée (172 cup

T large bt coked
e
« 1% tbip red wine vinoll

Y2 cup extra virgin oli
oSoIlandpepp;g

Place the diced beet into!
blender, vinl
and oil. Blend mixture ur
smooth. Season with sal

pepper fo faste,

i Busia, & mixed mart
Orange Balsamic Dressing il dud gussentraasrkickied sl
1 cup)

* Vi cup orange juice
Y cup balsamic vir
* 2 cup exira virgin
* Saltond gmur:g

al Italjan, ou
w;m“ﬁh i

anunryshofighythe thefehjaved a winter

ive oil
lack pepper

lot,

Combine the juice, bolsamic,

salt and pepper. Sirin olive oil. esg Mwm bxvﬁ mmmwmt of Grand FATHER
arfe b y KNOWS' | |
avman (..00 kout a foodic m( al eril - my fourth We opened Emeril's
(hvld .| ’x"’ Seven vhich we named Coastal Italian four
mmwu- year, ront doorand talk ~ months ago. The
SOURDOUGH BRUSCH™™* 3  brodskfohonécenage 1o all the guests. Her thing is food is really
; o 1 +a chefin- itive cheerleading. 2 authentic Italian,
with a variely of locally g g unxwmmolxm&méookmg \ - but doesn't take
+ vegan toppings | By I never realized. P Sl iself 00 seriously.
et v That's where E.J. has been working. He has

oa ini
leraw-the wiatearietbgether
]' hon rlhl#:(whnig 'huhd ay.

> do som

(optional]

1. Spread olive oil

on both sides of bread

dceandgril o SAMBAL PRAWNS ~ INGREDIENTS

point of warming s 58 * 2 cups sambal oslek (ground

and grill marks becom

fresh chili paste)
visible, Avoid crisping,

* V2 cup each sugar, freshly

Spread pesto on | squeezed lime juice and olive oil
prssincl e | o Vi cop each, minced garlic, fresh
olives ondm:mm: | ginger and mirin
fopping choices. B | | 2tbsp each Vietnamese fish

|

sauce nuoc nam) and dark
Asian sesame oil
| * 3 lbs large prawns, peeled and
deveined, head and ail intact
* 2 tbsp each roughz
fresh cilantro and fresh mint

LIKESON™

he wants to do. § s|
me if he could come to Gra

Cayman. I 'said OK. His school
was OK with it, too, and made
the trip into a project for him.

HOST
My youngest daughter is 1

GUILTY PLEASURIE
is N

CANADIAN ROOTS

My moth as Portuguese and my fath
French-Canadian. He grew up in Ontaric
spent a lot of time in Toronu young boy.
Then he moved to Fall River, and met my
mom. She passed a little over 2
dad is 89 and still going strong. He still opens
our restaurant every morning.

SOCCER TRIP
Ilove Canada. My son is a big soccer player, and
so David Slater [the Canadian chef who leads
is the first time my son,  culinary development for
has done an event Emeril’s Re
yman Cookout. Heis  EJ.and I fc |
s been working in FIFA Women's World (.\lp
hen, doing a greatjob. 2015 from Montreal all
aid anyihing (o the way to Vancouver. It

' was awesome. We were on
our own, had a blast and
great food, oo,

A CXTCHPHR.
Idon’t use [my once s

“Bam!"] as much anymore, but I don't muul if
other people say it.

S WITH CHEE)

been trying some modern stuff in the kitchen,
but not at the restaurant. Well, now and then

I'll allow something on the menu, but when it
makes sense. I am the classic Dad. [Laughs] B

ew Orleans brand
ike to eat them

1. Soak long bamboo skewers in 4. Preheat o gri" o medium-high

W waier whils you prepare ‘oo 50 e gl Ramovethe

the prawns. prawns from the marinade and
2. In a medium bowl, combine all skewer them onto the prepared
the ingredients except the shrimp, skewers. Place them on the grill

cilantro and mint. Whisk well to
combine. Allow the marinade fo sit
at room temperature for at least
1 hour and uE fo 4 hours.

and cook until they are just
cooked through, turning as
necessary. Transfer the prawns
to alar

3. Place the shrim in @ 1-gallon 5. Add the reserved V2 cup
resealable plastic bag, and add all marinade, the cilantro and mint,
but %2 cup of the marinade to the and toss well to combine. Transfer

bag. Allow the shrimp to marinate

the prawns to a large bowl or
at room temperature for 1 hour.

platter and serve immediately.

CAYMAN
ISLANDS
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Janette Ewen

* One of Canada’s leading influencers, media
personalities and lifestyle experts

* Visited the Cayman Islands in February 2018 .

* Produced vast social media coverage for her i vk
combined following of 233,600 [—

| INSPIRATION:

* Placed a Cayman themed design spread in Vitalize | ™™

White sand, crysta clear water and an

amazing culinary scene—The Cayman

H H H Isands have it These three stunning
Magazine, Circulation: 50,000
V4 . Vi to.some of the most beautiful beaches l‘ - |
inthe worl,inciuding te lustrious .
Seven Mile Beach. Safetosay, youtlnever

* Touted the Cayman Islands across Canada’s highest | ==t
} the Caribbean Club, The Cayman's most

exclusive boutique hotel. Caribbean Club

rated morning shows including: | e=mmmae g

* Breakfast Television | S ‘M
e CP24 BN

* CHCH

* CIV News i
* Global Morning Show SR —

 Combined broadcast viewership: 12,656,300

* Total combined media reach: 12,939,900 CMMAN
ISLANDS
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@ janetteewen & « Following

janetteewen Next week I'll be heading to
@visitcaymanislands for some R&R! | can't
wait to check out the @seafireresort & stay
at the breathtaking @caribbeanclub T

Laais a mand nimmbhar af vac lacaliae alea

: janetteewen # « Following
Y/ Grand Cayman

janetteewen Lost at sea... and not looking
to come home & ¥ ... Yesterday was a
dream, a private sunset sail for two. Today
I'm taking my first ever sailing lesson.
Rumour has it my instructor is pretty
handsome. ' &, #visitcaymanislands

Load more comments

janetteewen @koky_abbass you're so sweet

janetteewen @yomanchic aww thank you
my friend @2 @

janetteewen @richinvestors &
janetteewen @naander1 @ @

janetteewen @lindsaymattick thank you so
much!

janetteewen & « Following
Kimpton Seafire Resort + Spa

janetteewen Current mood...
@visitcaymanislands thank you for
mellowing me out! @mellee_kerrell & | are
loving the @seafireresort .. the sunshine,
the beach, all the amazing restaurants! Next
up? " arrives and we are heading to the
@caribbeanclub one of my all time fave
places to stay in the ENTIRE world...
#pinchme #visitcaymanislands

janetteewen @elegantartista & @

giusy_mazza_23 Wow beautiful & (5 &

® Q A LE=

SAT SUN MO.N TUE WED
5,634 likes LY Bl

JARY 24 3 3
SUNRISE: 6:39 am
¥

Add a comment... e

Load more comments

fairbliss So beautiful @

mayahoodblog That sun! That water... ¢"
e

dentellefleurs Living the life

beccaoystila How hot are you even!!!

janetteewen @mayahoodblog | knowww |
don't ever want to leave!! & &

janetteewen @mahhimakottary thank you
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Your holiday. ' ‘w

Your adventure.
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Origin & General Evolution Analysi

Season Country of Residence

(Al [l
Interactive Statistics ‘ B § i Airline Arrivals by Region
Website A " i

e Updated Monthly
* Monthly stayover visitor statistics

EURC

* Monthly cruise passenger arrival statistics
* Accommodation stock
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Destination Performance
Report, 2017/

e Contribution to the Economy
* Resources
* Global Overview

* Market Highlights (USA, Canada, UK and Ireland,
Continental Europe and Latin America)

 Who are our Stayover Visitors
 Who are our Cruise Visitors
 What do they think about us



Destination Snapshots

e 2017Annual Snapshot Infographic
e 2018 Bi-Annual Report

e 2018 9-Month Report (in production) ‘LJ_ 4

2 1 4 6 847/ -~
418,403
Total Arrlvals 2.4% A / Stayover Ar -vals 8.5* A

Little Caymam Cayman Brac ‘
2017 was the best year recorded for stayover [ T T ]
arrivals wisitors. July and December 2017
reported the highest stayover arrivals in 1 7 2 8 4 4 4
recorded history ’ I

Grand Cayman Cruise Passengers, 1.0* A




Other Research

e Affluent Intelligence Study
e Cayman Islands Brand Tracking Study (US Market)
e Canadians and the Cayman Islands Market Research



CIDOT Websites

CIDOT has a suite of websites and sitelets which main goals are to stop the loss of
market share, attract new visitors and convince past visitors to return. All sites are
built on the Kentico platform, with the main sites as the following:

USA/ Worldwide: http://www.visitcaymanislands.com

UK/ Europe: http://www.caymanislands.co.uk

Canada: http://www.visitcaymanislands.ca

Argentina: http://www.caymanislas.com

Brazil: http://www.visitecayman.com

Dive worldwide: www.divecayman.ky

Local Corporate: www.ourcayman.ky CAYMAN
ISLANDS A&
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http://www.visitcaymanislands.com/
http://www.caymanislands.co.uk/
http://www.visitcaymanislands.ca/
http://www.caymanislas.com/
http://www.visitecayman.com/
http://www.divecayman.ky/
http://www.ourcayman.ky/

m"-u
VisitCaymanlslands.com
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CAYMAN% Q ABOUT CAYMAN PLAN YOUR TRIP EXPERIENCES 'S BOOK NOW Q %
ISLANDS - ' :
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81°F / 27.2°C

FIND YOUR _
CAYMAN KIND ,_},i

THREE ISLANDS, DESTINATION, ENDLESS
ENJOYMENT

(Coommwor»))

-

Redeveloped website soft
launched 8 April 2018.



http://www.visitcaymanislands.com/

Stand Out Features

We have integrated all of the pieces that make other DMO sites interesting into
one fluid, customer centric website!

* Responsive / Mobile friendly website
* Modern Design Navigation
* Hero Video

* Interactive Maps

* Third-Party Integration
* Social media integration via CrowdRiff
Media integration for video via Youtube
Flight Global Integration
SimpleView (SV) integration
e Business listings
* Website Forms

Expedia Integration CAYMAN
AccuWeather ISIANDS
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Purpose

Interactive and informative site that will highlight the different areas of
CIDOT functions, services and pertinent business information whilst
creating memorable experiences for the local community.

This site will not be a promotional site selling the Cayman Islands
however the site will celebrate Caymanian Culture, Our way of Life and
the global work of #teamcidot.

CAYMAN 2.
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About  Businessin Tourism  Education & Training  Marketing

Welcome to the Cayman
Islands Department of
Tourism

Website launched 23 July 2018
OurCayman.ky



Room for Optimism:
2018 Global Travel Market Outlook

There is room for optimism heading into 2018 for the global
travel industry. Emerging and developing markets are showing
healthy signs of growth, and global consumer and business
confidence is high. Policy uncertainty and geopolitical tensions
can’t be ignored, but outside of any major shock, we expect
travel to benefit from a solid year of macroeconomic growth

in 2018.

Skift:

DEFINING THE FUTURE OF TRAVEL.

GRAND CAYMAMN FCAYHAN BRAC 7 LITTLE CAYMAN







C’ nAerays

rrrrﬁsrrrfm 66 :.-.:-raiﬁi




LT

AT -,»"
,‘ - -~
. ~— > ’ + .
v s 4
; ' -
/

ENJOY TWICE-WEEKLY NONSTOP SERVICE BETWEEN

DENVER







