


DESTINATION OVERVIEW



VISION

Responsibly lead the tourism industry and position the 
Cayman Islands as the warm weather destination of 

choice.



MISSION

Attract and retain visitation to the
Cayman Islands by developing and implementing 

sustainable policies and initiatives in collaboration with 
all stakeholders for the benefit of our people.



TOURISM PERFORMANCE DATA







2018 Caribbean Outlook 

Projected stayover arrivals 
performance for 2018 is 

2% to 3% GROWTH.



CAYMAN ISLANDS PERFORMANCE 
JANUARY – AUGUST 2018







KEY TOURISM UPDATES



National Tourism Plan

• Consolidating Public feedback

• Undergoing feedback mapping 
for inclusion in overall plan

• Next Step is to update and post 
the final NTP this fall.



Current Room Stock

Category GCM CYB LYB Total

Condos 2841 70 40 2951

Villas 802 120 39 961

Hotels 2482 52 78 2612

Total 6125 242 157 6524



Budget Actuals Variance

Tourist 
Accommodation 
Charges (TAC)

19,871,894 24,778,269 $4.9M

Timeshare 
Ownership 
Charges (TOC)

497,917 514,267 $16K

Hotel Licenses
185,471 177,262 (8,209)

20,555,282 25,469,798 $4,914,516  

TOURISM REVENUE

YTD (AUG18) BUDGET vs YTD (AUG18) ACTUALS



TRAVEL RESEARCH
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IPSOS AFFLUENT 

INTELLIGENCE 

CAYMAN ISLANDS 
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“ The Experts 

on America’s

Most Influential 

Consumers ”

IPSOS AFFLUENT INTELLIGENCE

THE AUTHORITY ON 

AFFLUENTS FOR 

FORTY-ONE YEARS

Ipsos Affluent Intelligence is the 

preeminent authority on affluent 

consumers, and our continuous 

Affluent Survey has given us an 

unparalleled view into their attitudes, 

preferences and behaviors. 
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TRAVEL AFFLUENCERS 

AND THE CURRENT 

CAYMAN ISLANDS VISITOR
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The IAI survey has identified the 

most influential consumers in 

America. A group of affluent 

influencers we call 

“Affluencers.”



Survey available from Cayman Islands Deparment of Tourism – Research 
Team - research@caymanislands.ky



CIDOT USA ACTIVITY REPORT



Cayman and Cayman Airways had a major  
presence in the Big Apple: June 3-9, 2018

• Tuesday
o Cooking Demonstration at Bloomingdales' 59th Street (Flagship location) presenting the flavours with 

Cayman with Chef Maureen Cubbon of BestLife Culinary
• Wednesday

o Director of Tourism moderated the Caribbean Marketing Conference “New Markets. New Products. New 
Opportunities.”

o Sponsored CTO Council of Tourism Ministers and Commissioners Meeting
▪ Presentation by Honorable Deputy Premier Moses Kirkconnell and Paul Tibbetts (Cayman Airways, 

Executive Vice President and Chief Financial Officer)
o Caribbean Students Colloquium “Students Taking Center Stage”
o CIDOT Annual Partner Appreciation Reception

• Thursday
o Media Marketplace

o Friday
o Rum and Rhythm Benefit “The Ultimate Caribbean Food and Rum Experience in NYC”





OPEN FOR BUSINESS

• Due to the widespread damage incurred 
throughout the Caribbean due to Hurricanes 
Harvey & Irma, DOT took a proactive and 
deliberate approach to engage the trade.

• The goal was to be tactful, yet acknowledge 
there was a void in the leisure and MICE 
market due to the devastation. Consumers 
still wanted to go on vacation and meeting 
planners had displaced groups.

• DOT used its existing print and digital plan to 
launch an awareness and it used funds from 
the incremental budget to buy a webinar on 
Travel Agent Central to tactfully advise that 
Cayman is open for business. 



GRACE & TRAI BYERS CAMPAIGN















Travel + Leisure Travel Advisory Board in Cayman







STAUFFER FAMILY – INFLUENCER STRATEGY



Kids Culinary Capital Post Highlights



Destination Post Highlights



Results Overview

With a passion for the destination, the family greatly exceeded their content deliverables by sharing 
1 blog post and 115 social media posts to their 8.2 Million followers throughout the week! 

Post Engagements: 1,082,013

Stories Views: 12,977,000

Post Engagements: 60,505

Video Views: 416,000

Post Engagements: 441

As a result of the content shared by the family, there were up to 16X more daily views 
of the @VisitCaymanIslands Instagram profile. 



CANADA ACHIEVEMENTS 2018



AVIATION

• Winter 2018/19

• Air Canada Increased capacity 5 flights a week

• WestJet Increased frequency 3 flights a week 



CULINARY GUIDE LAUNCH



CULINARY GUIDE LAUNCH

• Launch event held at LCBO Summerhill 
test kitchen

• Toronto’s largest liquor store in a 
landmark building – former railway station

• Used event as a platform to drive home 
Culinary Capital of the Caribbean 
messaging

• Held a CI themed cooking class and 
mixology demo led by a Caymanian 
chef/mixologist with a strong presence in 
the destination



CULINARY GUIDE LAUNCH



SALES & MARKETING ACTIVITY
New Consumer Shows



QUEBEC

• Increased marketing in Quebec
• Distributed new 4-page French guide to both consumers 

and trade

• Shows 

• Travel & Vacation, Ottawa

• WestJet Vacations Travel Expos, Ottawa

• Air Canada Vacations Roadshow, Montreal

• Exhibit at Montreal International Travel Show

• Partner in AC Winter Sun campaign (including Quebec)

• French advertisement in WestJet Vacations 2018 brochure

• Hosted French media from Quebec in Grand Cayman





Janette Ewen

• One of Canada’s leading influencers, media 
personalities and lifestyle experts

• Visited the Cayman Islands in February 2018
• Produced vast social media coverage for her 

combined following of 233,600
• Placed a Cayman themed design spread in Vitalize 

Magazine, Circulation: 50,000
• Touted the Cayman Islands across Canada’s highest 

rated morning shows including: 
• Breakfast Television
• CP24 
• CHCH 
• CTV News
• Global Morning Show
• Combined broadcast viewership: 12,656,300

• Total combined media reach: 12,939,900                  





CIDOT EUROPE 
NEW CREATIVE CAMPAIGN













FALL ONLY IN CAYMAN





Interactive Statistics 
Website
• Updated Monthly

• Monthly stayover visitor statistics

• Monthly cruise passenger arrival statistics

• Accommodation stock



Destination Performance 
Report, 2017

Provides business intelligence to partners on:

• Contribution to the Economy

• Resources

• Global Overview

• Market Highlights (USA, Canada, UK and Ireland, 
Continental Europe and Latin America)

• Who are our Stayover Visitors

• Who are our Cruise Visitors

• What do they think about us



Destination Snapshots

• 2017Annual Snapshot Infographic

• 2018 Bi-Annual Report

• 2018 9-Month Report (in production)



Other Research

• Affluent Intelligence Study

• Cayman Islands Brand Tracking Study (US Market)

• Canadians and the Cayman Islands Market Research



CIDOT Websites

CIDOT has a suite of websites and sitelets which main goals are to stop the loss of
market share, attract new visitors and convince past visitors to return. All sites are
built on the Kentico platform, with the main sites as the following:

• USA/ Worldwide: http://www.visitcaymanislands.com

• UK/ Europe: http://www.caymanislands.co.uk

• Canada: http://www.visitcaymanislands.ca

• Argentina: http://www.caymanislas.com

• Brazil: http://www.visitecayman.com

• Dive worldwide: www.divecayman.ky

• Local Corporate: www.ourcayman.ky

http://www.visitcaymanislands.com/
http://www.caymanislands.co.uk/
http://www.visitcaymanislands.ca/
http://www.caymanislas.com/
http://www.visitecayman.com/
http://www.divecayman.ky/
http://www.ourcayman.ky/


VisitCaymanIslands.com



www.VisitCaymanislands.com Redeveloped website soft 
launched 8 April 2018. 

http://www.visitcaymanislands.com/


Stand Out Features

We have integrated all of the pieces that make other DMO sites interesting into 
one fluid, customer centric website!

• Responsive / Mobile friendly website
• Modern Design Navigation
• Hero Video
• Interactive Maps
• Third-Party Integration 

• Social media integration via CrowdRiff
• Media integration for video via Youtube
• Flight Global Integration 
• SimpleView (SV) integration 

• Business listings 
• Website Forms 

• Expedia Integration 
• AccuWeather



OurCayman.ky



Purpose

Interactive and informative site that will highlight the different areas of 
CIDOT functions, services and pertinent business information whilst 

creating memorable experiences for the local community. 

This site will not be a promotional site selling the Cayman Islands 
however the site will celebrate Caymanian Culture, Our way of Life and 

the global work of #teamcidot.



OurCayman.ky
Website launched 23 July 2018



Room for Optimism: 
2018 Global Travel Market Outlook

There is room for optimism heading into 2018 for the global 
travel industry. Emerging and developing markets are showing 

healthy signs of growth, and global consumer and business 
confidence is high. Policy uncertainty and geopolitical tensions 

can’t be ignored, but outside of any major shock, we expect 
travel to benefit from a solid year of macroeconomic growth 

in 2018.



2019 MAJOR DEVELOPMENTS







THANK YOU.


